
An event within the framework of the EU Strategy for the Danube Region (EUSDR), 

Priority Area 8 (Competitiveness of enterprises) 

Enhancing the Competitiveness and Sustainability of Enterprises 

FUTURE OF THE DANUBE REGION: 
GREEN TRANSITION AND CIRCULAR BIOECONOMY

21st of September, Zagreb (hybrid)

INTRODUCTION



Programme
12.15-13.00 Lunch 

13.00-13.30 Registration

13.30-13.45 Introduction and welcome messages

13.45-15.00 Part 1: Where we stand

15.00-15.15 Coffee break

15.15-17.15 Part 2: Where is the potential?

17.15-17.30 Closing remarks 

End of the conference

17.30-18.00 Short break

18.00-19.00 Workshop: Seed money call - 1st brainstorming 



Who are we?
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Size of organization



0%

0%

31%

22%

47%

(1) Not important at all

(2) Slightly important

(3) Important

(4) Fairly important

(5) Very important

Importance of EUSDR for the future development of 
the circular bioeconomy in the Danube Region:
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To promote circular bioeconomy principles and
way of living among general public

To work more on new renewable energy sources

To educate financing sector and possible
investors about circular bioeconomy

To change educational system and expected
skills and competencies

To simplify funding options for the R&D activities

To encourage linkages among SMEs and R&D
organisations

What is important to boost further development of the 
circular bioeconomy in the Danube region 

(Up to 3 answers possible)
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BECOME A MEMBER OF THE WG?

No Still not sure Yes



Possible activities
of the WG:
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Organisation of different events (Conferences, workshops, etc.)

Organisation of study tours, especially to other macro-regions (To learn and exchange best
practices)

Publishing of news and newsletters

Creating thematic materials, studies, analysis etc.

Creating and implementing promotional campaigns among SMEs and general public
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Organisation of different events 
(Conferences, workshops, etc.)

Possible activities of the WG:



Possible activities of the WG:
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Creating thematic materials, studies, 
analysis etc.



Possible activities of the WG:
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Publishing of news and newsletters



Possible activities of the WG:
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Creating and implementing promotional 
campaigns among SMEs and general public



Possible activities of the WG:
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Organisation of study tours, especially to other 
macro-regions (To learn and exchange best 

practices)


